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INSIDE
10 things to do 
if you want free 
promotion in 
the media

NEWS VALUE

HUMAN INTEREST

EXPERT OPINION

MAGAZINES AND FEATURES

PHOTOGRAPHS AND VIDEOS

MAKING FIRST CONTACT
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That's me, by the way! My name is Mark 
Campbell and my mission has always been 
to inform, educate and entertain.
 
I have achieved this through working in the 
media, or media-related industries, for 
more than 30 years.
 
I started young, of course! And I am young 
at heart - but very experienced. I now 
share my knowledge and expertise and 
assist businesses, organisations and 
events in gaining maximum publicity. 
 
It’s not easy to stand out from the crowd 
when the world of traditional and social 
media is so heavily populated, but a little 
inside knowledge goes a long, long way to 
succeeding.
 
I have worked for newspapers, national 
and regional, in a wide variety of positions 
from chief reporter to features editor, to 
sports reporter to sub-editor.
 
In self-employment (half my career) I have 
worked for radio stations, television, 
published my own magazines and 
websites, built sites for clients and handled 
PR for major employers.

If you want the inside knowledge on how 
the media works, ask someone who has 
worked in the media all their career!

I have also organised large public events and 
at the same time overseen the promotion of 
these. I know all the tricks of the trade to get 
noticed.
 
The world of media - newspapers in 
particular - has vastly changed over the years, 
and I am proud to say I have changed with it, 
keeping up to pace with all developments.
 
I began my career using a typewriter on a 
local newspaper. Now I operate using my 
smartphone, tablet and computer, via many 
apps and social media platforms. 
 
I embrace change, progress and innovation 
and seek to use it to its full extent to benefit 
my own projects and those of my clients.
 
I have worked in the media for years and 
know all the rules and shortcuts. 
 
I am certain that if you implement your PR 
strategy as I suggest, you will achieve great 
results.

Mark Campbell | Media Expert | Educator | Content Marketer | Blogger
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A GLOBAL PROBLEM:
A GLOBAL SOLUTION

Wherever you are in the world, 
this guide is for you

Newspapers aren't doing well. Anywhere. 
They are losing readers on an alarming 
scale.
 
The printed newspaper is dying as it is 
mainly the older generation retaining the 
habit of handing over cash for news. Most 
younger people seek it out free of charge 
online.
 
It's all simply explained. Digital happened. A 
story read online is more than likely up to 
date - when new developments occur, the 
article on the website or app can just be 
updated, and to any length. You can add 
links to videos, audio, previous and 
complementary articles. You 
can gather people's reactions in real time.
 
A newspaper can do none of these things. 
Your 'local' paper may have been 
printed many miles away, so the 
deadline for the most up to date story will 
have been hours before you read it.
 
It can't be updated until the next issue. It 
can't directly link you to extra information. 
 

So is now really the perfect time to get your 
business in the newspapers? Oh yes. And 
there will be no losers.
 
The newspapers NEED you. Their staffs have 
been cut savagely, they are rushed off their 
feet and desperate to find decent stories to 
fill the pages.
 
And most businesses still need papers.  
Their sales may have fallen off a cliff but 
thousands of people still read them.
 
And then there's the fact that newspapers, 
too, are online. And there they can reach 
hundreds of thousands, even millions of 
people.
 
So how do you get your name and news in 
the paper AND on the website... for free?
 
It's easier than you might think, and I say 
this with no guilt as a former journalist, you 
won't be simply preying on their 
weaknesses. They really do want to hear 
from you as well - as long as you give them 
quality content.
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IDENTIFY SOMETHING 
WITH NEWS VALUE1

Newspapers will happily give your business free publicity - as 
long as you have a genuine news story or feature to give to 
them. 
 
Your article may appear on the business pages, news pages or 
feature pages, depending on the subject matter and how 
interesting it is likely to be to readers.
 
Examples of news / business stories might be:

New jobs announced
A big new contract won
A product or service having huge public benefits
Supporting a project or group in the community
Winning an award
Moving premises
Announcement of positive sales / results
New managerial appointments

5

GET NOTICED
THIS IS WHAT YOU NEED 
TO DO. THIS IS WHAT 
THE MEDIA WANTS.
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2
Newspapers, magazines, 
radio, TV, blogs, news 
websites... they will 
always favour stories 
about people over 
companies. 
 
And when you think about 
it, EVERYTHING is about 
people - you just have to 
angle it in the right way.
 
Ask yourself - and then 
explain - how something 
will affect people, either 
employees, the local 
public or wider customer 
base.
 
If your article is directly 
about a person, or people, 
give as much detail about 
them as you can.

LOOK FOR THE 
HUMAN INTEREST

3
If you want to buy an advert, fair enough, 
but any press release that reads like an 
advert will either be passed on to the ad 
department (expect a phone call) or will 
go straight in the bin.
 
The editorial department is only 
interested in news. 
 
When you are identifying what that is, 
remember that 'how good our product is' 
will not cut it - unless it's giving the 
public major benefits.

DON'T GO FOR 
THE HARD SELL

Take control of how people 
view your business

Courses coming online throughout 2019 at
www.makeyourmark.guide

http://www.makeyourmark.guide/
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WEIGH IN WITH YOUR 
EXPERT OPINION4

All media outlets are constantly on the search for someone with 
know-how to comment on stories. 
 
So position yourself as an expert in your field - you probably are 
but may not fully appreciate the value of this.
 
Your expertise can be displayed in writing blogs to share with 
the world - so don't miss the opportunity to share it with 
newspaper / news website readers too.
 
And next time there's a story in your field and a local comment 
is needed, they'll come calling. 
 
That gives their story explanation and authority. 
 
And it gives you free publicity, a valuable status boost, plus 
trust and loyalty from current and potential clients and 
customers.

5
Newspapers, in particular, obsess about things such 
as a person's full name (with correct spelling of 
course), age and address. If you haven't provided 
them with all the fine details about everyone you 
mention, they'll have to get in touch with you to 
check. 
 
While that doesn't sound like a major task for them, 
if they're busy (they will be), it might just be that 
your press release gets put on the back burner, 
maybe never to be used.

DON'T LEAVE OUT 
THE TINY DETAILS
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PROVIDE GOOD 
QUALITY PHOTOS6
I can't stress enough the importance of this one. 
 
This is the one that's going to elevate your article from a filler to 
a page lead. 
 
Provide at least two or three quality images if you can - don't 
send anything with tiny or huge file sizes, and make sure the 
images are interesting, relevant and sharp in focus.
 
This is not only important in getting your story noticed in the 
paper - if there is a strong photo, it could also be used on the 
website and shared on social media, where photos grab people's 
attention.
 
And if the newspaper chooses to put it on its website but not 
share on social media, make sure you do it instead!

8
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This isn't a deal-breaker, 
because not all stories will 
have suitable videos, but 
if there is a chance of 
having a video to 
complement your 
story, record a good 
quality (short) one and 
send it to the newspaper. 
 
Or even better, put it on 
YouTube or a similar 
platform and share the 
link with the paper.
 
Obviously it won't be used 
in the newspaper (one of 
the reasons why papers 
are dying away), but 
there's a good chance it 
will be used on the 
website and shared on 
social media - just like 
with the photos, earning 
you a much bigger reach 
and many thousands more 
social media impressions.

PROVIDE A VIDEO 
IF YOU HAVE ONE

8

It could be that you've got an article in 
mind that would work far better on the 
feature pages, or in a specialist 
magazine.
 
An example is a person profile - perhaps 
an interview with a key member of your 
company, as long as it's someone with a 
really interesting life or background, or 
someone with strong views on a topical 
subject.
 
Newspapers and magazines will often 
send their own photographers to jobs 
like these. So make initial contact with a 
pitch, it might save you a lot of work.
 
The beauty of newspaper or magazine 
features is that they are often designed 
around large photos - meaning you could 
take over two, three, four or more pages.

BE AWARE OF 
THE POWER OF 
FEATURES AND 
MAGAZINES
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OFFER THE COMPLETE 
PACKAGE9

You will have a far better chance of achieving a large amount of 
space in a printed newspaper or magazine if you provide the 
editorial department with EVERYTHING they need.
 
Not just a few of the points above - all of them. You want the 
news editor to read your email and think 'that's superb, it can 
go straight in without us having to do hardly anything to it.'
 
So you've given them an interesting article, with all relevant 
details and quality images. No time-consuming questions 
needing to be asked.
 
And all great publicity for your business, of course.

10
Contact the media by email. Don't be lazy 
and send it to the general editorial 
address (although the newsdesk or 
business desk is probably fine). 
 
Better to check the website or phone the 
media outlet to get an individual's email 
address, so you can strike up a 
relationship that will be beneficial in the 
future.

CONTACT IN THE RIGHT WAY 
AND AT THE RIGHT TIME

Attach all relevant files, images, videos 
etc, and write a headline in the subject 
field that is going to grab their attention, 
eg: 'Urgent story:... / Important News:...' 
 
If you have a preferred date / issue of 
publication / broadcast, send your email 
in plenty of time ahead of this. 
And  papers often won't put an article on 
the web until it has appeared in print.


